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Continuing professional education programs arellysoat as flexible as you
want. You have to fit them in your schedule andalknaround the times and
places the courses are offered. Often, the corgentt exactly what you need
or want. Under this innovative program, you caaage what , when, where,
and how you want it.

Make your CPE be more than fulfilling the minimueguirement! This is not
a canned product; it is truly customized to you.

Custom-Built Product

Flexible Dates: Choose from an extensive calendar of dates amolseh
your training length (4, 6, 8 hour increments asiréel). Break training
into small pieces by spreading the content oveers¢vnonths, consolidate
into one week (boot camp), or choose somethingiwéden to
accommodate your schedule and needs.

Flexible Location: Choose from many options: On-site (your office o
nearby meeting facility), Tuscaloosa, Birminghamyacation location.
Customized Program: Choose your desired course combination and
specific content; combine pieces of several coaffsings into your
desired package.
Customized Level:
Choose the level of
training: staff, senior,
manager, partner, para-
professional, or any
combination. Set and
change the level each
time you offer the train-
ing, based on needs at
that time.

Customized Format:
Choose the structure
and interactivity level
you desire: mixture of lecture, problem solvings&atudies, breakout
sessions, computer lab, pre-tests, post-evaluat@h the learning environ-
ment that best suits your participants.
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Superior Quality & Expertise

Unique Training Goal: Primary
goal is to enhance revenue
generation and technical knowl-
edge of the participant, while ob-
taining CPE credit to fulfill license
requirements. All material reflects P&
researched needs of
professional accountants.

Expert Instructors: 16 to 25
years of academic and real world
experience per instructor in the
field of instruction.

Staff Recruiting Value: Distinguish your firm from others in the competi-
tion for new hires.

Additional Opportunities & Benefits

Additional no-cost servicesare available to
enhance the experience. Meeting facility
booking, hotel booking, meal arrangements,
snack and beverage break arrangements, _
copying and binding of materials, and commut’.»
nication assistance are all available at no costgl\"
No limits on the number of participantsyou
can invite to your training: you can achieve |
the experience and atmosphere you desire =
whether small, medium, or large. Consider
inviting clients and other business contacts.
Consider inviting tax professionals to audit
training and audit professionals to tax training &
to increase cross-department functionality and
utility.

Opportunity for immersion and networking within The College of
Commerce, including valuable interaction with fagund students.
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The University of Alabama is the South's
premier research university. Since 1831,
The University has been committed to
supporting the aspirations of its students.
That commitment is reflected in an educa-
tional experience that demonstrates an un-
wavering commitment to teaching excel-
lence, the advancement of scholarship, and
service to societyl).S. News & World Re-
port has named The University one of the
nation's top 50 public universities for nine
consecutive years.
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The Culverhouse College of Commerce
has helped to educate many prominent
alumni since its founding in 1919. In fact,
the CEOs of several Fortune 500 compa-
nies are College graduates. We offer one
of the strongest curricula among business
schools nationally. Our undergraduate
business program is ranked in the top 30
(the top 3-4%) nationally by.S. News &
World Report The College has long been
a major provider of quality business edu-
cation, as evidenced by our long list of no-
table and highly successful alumni.
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The University of Alabama has offered a

full complement of courses in accounting
since 1919. Primary objectives of the
School are to maintain high-quality under-
graduate and graduate programs that attract
top students, and to prepare these students
for careers as professional accountants in
public accounting, management accounting,
auditing, taxation, and nonprofit accounting.
To achieve these objectives, the School
maintains a highly qualified faculty with su-
perior academic credentials, professional
experiences, and significant scholarly ac-
complishments necessary to prepare stu-
dents for professional careers. Teaching ef-
fectiveness and research productivity are
emphasized.
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The School of Accountancy is ranked in the
top 25 in the nation at both the undergradu-
ate and graduate level, in rankings published
by The Public Accounting Report.



Auditing

- Basic Audit Staff Training
Experienced Audit Staff Training
Beginning In-Charge Training
Experienced In-Charge Training
Auditing Standards

Auditing Cases

Auditing Updates

Auditing Leadership

Financial Accounting

- Financial Reporting Standards
Financial Reporting Cases

Fair Value Accounting

Financial Accounting Updates
Forecasting & Modeling
Financial Statement Analysis for
Managers

Financial Statement Analysis for
Controllers

Financial Leadership for CFO’s
Techniques for Freeing Cash
Flow

Budgeting

Analysis of the Annual Report
International Financial Reporting
Standards

Taxation

Ot

Individual Taxation

C Corporation Taxation
Partnership Taxation

S Corporation Taxation
Choice of Entity

her

Business Valuation - Reporting
Business Valuation - Taxation
Fraud Awareness

Fraud Examination

Fraud Prevention & Detection
Divorce-Related Financial Issues
Ethics

Leadership

For More Information

Detailed descriptions of programs and
sample videos available.

Detailed outlines available upon
request.

Outlines can be customized to your
specifications.

Conference calls and in-person visits
available.
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Fees for your customized program are

based on how many hours you book in a

12-month period The more you book,
the less you are charged per course.

0-16 hours $2,800 per 8 hours
17-32 hours $2,700 per 8 hours
33-48 hours $2,600 per 8 hours
49-64 hours $2,500 per 8 hours
65+ hours $2,400 per 8 hours

The fees quoted above include:
Instructor fees
Course development fees
Copying & binding of materials
Customization of program to your
level, content, & format
Consultation services designed to

customize your product and maximize

your experience.

Orientation packets with schedules,
directions, & itineraries.

Follow-up conversations with the
instructors; continuing relationship.
Lodging arrangements*

Meal arrangements*

Tuscaloosa option: Classroom and
meeting room rental fees,

Tuscaloosa option: Snack and bever-

age break arrangements*

Tuscaloosa option: Entertainment ar-

rangements*

*The actual cost of lodging, meals, snacks,
beverages, and entertainment is not in-

cluded in this fee. Rather, all related

booking, confirmations, and administrative

work will be provided at no charge.
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Program Consultant:

Lisa McKinney
205-535-0907
Imckinne@cba.ua.edu

Cost Comparisons

Compare our cost to other programs of
this quality. Other programs do not
offer this flexibility. In addition, our
fees are comparable, and often less.

Maximize your investment in the
program by inviting a large number of
people - in other departments, from
clients, etc. Take advantage of the
exclusivity of your product by reducing
the per-person cost of CPE.
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Dr. Richard W. Houston

Specialty Areas: Auditing and financial accounting.

Education: Washington and Lee University (B.Sifliana University
(M.B.A. and Ph.D.).

Professor Houston is Director of the Master of Aa@ancy Program.
His articles and commentaries have appeardth@Accounting Re-
view, Contemporary Accounting Research, AuditingoArnal of
Practice and Theory, Accounting and Business Rekeand Behav-
ioral Research in Accountindr. Houston currently is the co-editor of
Current Issues of Auditing-e is a Certified Public Accountant.

Lisa H. McKinney

Specialty Areas: Tax accounting, financial accaumti

Education: The University of Alabama (B.S. and Masin

Tax Accounting).

Ms. McKinney joined The University after practicifmy eight years in
public accounting, specializing in tax consultide has taught under-
graduate level courses in individual taxation, tgrieixation, and finan-
cial accounting for the last nine years at The @rsity. Ms. McKin-
ney is a Certified Public Accountant and a Cedifi¢caud Examiner.
She has extensive experience in executive educatialhlevels.

Dr. Donald H. Minyard

Dr. Minyard is a faculty member at The UniversityAdabama. He

is also a principal in the Financial Forensics &8loadion Group, a
professional service firm specializing in busineskiation and

fraud examination. He has 15 years of Forensic Actiog experi-
ence, and 12 years of teaching experience. Dr. dadhis a CPA
Accredited in Business Valuation and Financial Reres, a Busi-
ness Valuator Accredited for Litigation and a Qexti Fraud Exam-
iner. He is published ifhe Journal of Accountancy, The Quarterly
Review of Economics and Business and Accountingotes.

Dr. Gary K. Taylor

Specialty Areas: Financial reporting, firm valuatio

Education: Ohio University, Athens (B.S.), The OBiate Uni-
versity (Ph.D.)

Dr. Taylor is a Certified Public Accountant (Ohi®x. Taylor is a
PricewaterhouseCoopers Faculty Fellow and the tired the
Garner Center. He has been publishedbiarnal of Accounting
Research; Journal of Accounting, Auditing and Ficenissues in
Accounting Education; Review of Accounting Studies, Interna-
tional Journal of Auditing



